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Good Food at Home is a 3-month program designed to increase access to good food - food that is affordable
sustainable, nutritious, high-quality, and culturally connected — and help families build healthy habits of fruit and
vegetable consumption. Since 2020, Good Food at Home has provided fresh fruits and vegetables to families in
over 30 cities. From December 2023 to February 2024, participants received $60 per month to buy fresh fruits
and vegetables (called Fresh Funds) on Instacart's online shopping platform. Altarum, a nonprofit health research
consulting organization, measured program impact and satisfaction by surveying participants and analyzing sales
data. Across the four cities participating in Good Food at Home, 45% of survey respondents reported an increase
in nutrition security from before to after the program. This infographic highlights findings from Washington, D.C.
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Good Food at Home helped families in need build
healthy habits.

Satisfaction with Good Food at Home and the

Instacart online shopping experience was high.
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The Washington, D.C. community helped bring this program to local families.
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