


From	August	15-September	30,	PHA	and	partners	participated	in	
the	#PHABack2School	campaign,	which	highlighted	the	
organizations	that	have	made	a	commitment	to	our	mission.	

The	goal	of	the	#PHABack2School	campaign	was	to	provide	families	
with	all	the	tips	and	tricks	they	need	to	have	their	healthiest	school	
year	yet.	

Using	weekly	themes	and	giveaways,	PHA	highlighted	topics	like	
meal	planning,	physical	fitness	and	family	travel,	with	contributions	
from	over	30	partners.	





THEMES

Week	One:	Pre-season	sports

Week	Two:	Healthy	kids	do	better

Week	Three: Family	travel

Week	Four:	Shopping	and	meal	planning

Week	Five:	Snacks	and	meals	on	the	go;	
healthy	choices	when	you’re	busy	

Week	Six:	#HealthyCampus Week

Week	Seven:	Let’s	Move!	Active	Schools



GIVEAWAYS

Week	One:	(3)	North	Face	base	camp	duffel	bags

Week	Two:	(1)	Love	2	Learn	Elmo	

Week	Three:	(3)	Westin	prize	packs

Week	Four:	(3)	Nalgene	Lunch	Box	Buddies

Week	Five:	(2)	Uncle	Ben’s	Seeds	of	Change	prize	
packs

Week	Six:	(1)	Fitbit and	(1)	$100	Target	gift	card	
for	#HealthyCampus Week

Week	Seven:	(1)	Ergotron student	LearnFit desk	
and	(1)	Ergotron adult	WorkFit desk	

Total	value	of	all	giveaways	approximately	$1,700.	



From	August	15-September	30,	
#PHABack2School	content	received…	

Impressions:	15.9M

Reach:	1.9M

Engagements: 9,920	(likes,	RTs,	clicks)

Source:	TweetReach/Union	Metrics	and	Twitter	Analytics



Source:	Twitter	Analytics	and	Track	Maven

TOP	POSTS	CONTENT



Source:	Twitter	Analytics	and	Track	Maven	

TOP	GIVEAWAYS



From	August	15-September	30,	
#PHABack2School	content	received…	

Impressions:	295.7K

Reach:	235,816	

Engagements:	7,205	(likes,	comments,	shares)	

Source:	Facebook	Insights	and	Track	Maven



TOP	POSTS	CONTENT

Source:	Facebook	Insights	and	Track	Maven



Here’s	What	Our	Followers	Had	to	Say	About	the	Campaign…



Keys	to	Success

• Relevancy	with	news	cycle	and	top	of	mind	for	millions	of	
consumers.

• Excellent	giveaways	with	low	barrier	to	entry.
• Cross	promotion	and	close	coordination	with	partners.
• Meaningful	content	that	highlighted	PHA’s	mission	and	the	
partners	who	make	this	possible.

THANK	YOU!


